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ABSTRACT

At the present, a model of tourism and behavior of most tourists are focuses on food,
because it is a major component of tourism. This article also aims to present and analyze
about gastronomy tourism, factors influencing tourist food consumption, factors effecting the
popularity of gastronomy tourism in the future, and the effectiveness that made Thailand be
competitiveness for gastronomy tourism. Gastronomy tourism is a new model of tourism recently:
It can respond to the development of social and cultural aspects. It is also utilise potential
cultural costs. The competitiveness of gastronomy tourism will be an important part of the
tourism industry, which can create the experience for tourists. At the same time gastronomy

tourism can improve the quality of life to local people. This will lead to the development of
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the country by increasing the value of tourism products and services through cultural and social

foundations. It also promotes the image of Thai food and serves as a destination for tourists

through food culture.
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